LYNTON &LYNMOUTH
MEMBERSHIP

AND BENEFITS

YOUR MEMBERSHIP HELPS OUR
VISITORS DISCOVER THE BEST OF

LYNTON & LYNMOUTH
Promotional Website
Social Media
Leaflets & Guides

LETA

Lyn Economy and
Tourism alliance

Networking & Events
Special Interest Groups

w w w. v i s i t l y n t o n a n d l y n m o u t h . c o m

Lynton & Lynmouth
are truly unique tourism
destinations.
With such attractive qualities it’s
hard not to fall in love with the area
- Steeped in history & heritage
- Stunning natural attractions

Being a member of Visit Lynton & Lynmouth
is about so much more than a website listing.
You're supporting the ongoing promotion of our
beautiful towns as a go-to destination for
national and international travellers.

- Beautiful seascapes

With your membership we can …

- Outstanding hospitality

•

Ensure the website is up-to-date

- Intriguing shops and retail

•

Keep the conversation going
on our social media channels

- Great local provenance

•

Encourage Visitors to buy and support local

- A Walker’s paradise

•

Produce leaflets and marketing literature
for visitors to enjoy and discover the area

•

Attend tourism and networking events
and promote the Lyn Valley

•

Look for new ways to get the message
out there and attract more visitors

- Exceptional places to eat

Let’s show the world!
Visit Lynton & Lynmouth is committed to
helping sustain and improve tourism for
the whole Lynton & Lynmouth area.
It is the intention to devise, source and
implement ways to promote Lynton &
Lynmouth as a go-to destination for families,
couples, groups and solo travellers.

Support local tourism and get
in touch to become a member
business@visitlyntonandlynmouth.com

Lynton & Lynmouth
Visitor Website

Getting your
business seen

The importance of a ‘place to land’

Lynton & Lynmouth is for everybody and
welcomes all; so we focus on a wide variety of
distinct visitor groups through the inspirational
content of the Visit Lynton & Lynmouth website.

When a potential visitor wants to find out more
about Lynton & Lynmouth there is a strong
chance they will Google ‘Lynton & Lynmouth’,
or variation of these keywords. When Google
delivers those results it will most likely present
the user with our promotional website

www.visitlyntonandlynmouth.com
This is the landing place where they are
likely to begin their exploration of the area
to determine if they will visit, or revisit,
for the day or longer.

As well as the main tourism categories of
Accommodation, Activities, Attractions,
Food & Drink and Shopping, we have a range
of categories based on various target audiences.

ROMANTIC

ACTIVE

FAMILY

SEASONAL

BUDGET

HISTORIC

Over the last 10 years there have been several
attempts to create new Lynton & Lynmouth
websites, with the intention of being better than
the last. Over those years, these websites have
slowly ceased to be relevant or up-to-date, in
fact most have now gone completely.

The website also features special pages for the
Exmoor National Park and National Trust.

The one constant source of up-to-date
information has been Visit Lynton & Lynmouth.

This way, the business listings are exposed
to the right groups, at the right time.

Fantastic
Google Web
Statistics

+5m

Google
Impressions
Jan-Oct
‘22

+100k

Active Clicks
to Website
Jan-Oct
‘22

110k
Website
Visitors
Jan-Oct
‘22

We constantly monitor search keywords and
website traffic data and trends to tailor the
website to current and seasonal trends.

CHOOSE YOUR

MEMBERSHIP
PACKAGE

Support local tourism and get
in touch to become a member

BENEFITS

business@visitlyntonandlynmouth.com

AND

ON BACK PAGE

Keeping it social …
We regularly post about Lynton & Lynmouth and
the surrounding area on Facebook and Instagram.
We try to keep the conversation casual, friendly whilst being
informative. Over the years we have found that posts that
trigger emotions or memories of Lynton & Lynmouth get the
best response from our readers. We’ve learned to build on
that increasing our Followers by over 300% in just a few years.
Followers
13,000

12,160+

12,000
10,000
8,000

300%
er

Follow e
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over
3-yrs

6,000
4,000
2,000

Facebook
2017

2018

2019

2020

2021

2022

4,382+

Followers
5,000
4,000

350%
er

3,200

Our posts are reaching 100,000’s people and fans each year

Follow e
Increas
over
3-yrs

2,400
1,600

and growing. We choose content that is visually engaging,
emotive and inspirational, and gets a conversation started.

Organic Reach +80k
Over 1.3k Reactions

800
400

Instagram
2017

2018

2019

2020

2021

2022

Helping promote
local events and
businesses to
our growing
fan base and
followers.

Over

12k
Fans

Help us keep the
conversation flowing
Get in touch to become a member
business@visitlyntonandlynmouth.com

25k s

Leaflet
Across
North
Devon

ENGAGE & INSPIRE

Showing off the very best of Lynton & Lynmouth
Leaflets are still one of the best ways to
inspire our potential visitors to plan their visit.
According to South West Publicity the Visit Lynton &
Lynmouth leaflet has proven to be their most re-stocked
leaflet, second only to Lundy Island, and ahead of Clovelly.
Not only are these leaflets a useful source of inspiration to
people wishing to visit the area, they’re a great local
resource too, with many businesses using them to help
guide visitors.

This year we brightened the brand colours to bring them
more inline with the land/sea/sky colours of the Lynton &
Lynmouth Walkers are Welcome brand.
This year we’ve printed 30,000 of these leaflets with 25,000
being distributed across North Devon. For the coming
years, it is planned that we print even more leaflets and
distribute them even further afield.
Huge thanks to the Cliff Railway for their donations
towards helping us keep these leaflets in print.

Encouraging our Visitors
To Shop, Eat & Stay local

Whether it’s home-made jam,
scenic artwork or full tummies - the shopping
and eating experience
is a huge part of our visitors stay
Travellers love to explore local shops and eat in places that offer
a taste of local provenance. They want to immerse themselves in
the local culture, and take a little bit of it home with them.
To help our Visitors see the incredible range of shops and eateries that
the Lyn Valley has to offer we created a colourful suite
of content-rich leaflets, complete with maps.
These leaflets are made available to all local businesses and
accommodation providers, and hand-delivered to local
Tourist Information and Park Centres throughout Exmoor.
Please note that advertising in these leaflets is not included in the
Visit Lynton & Lynmouth membership. The fees to advertise in these
leaflets are very low, and in line with our not-for-profit ethos, the fees
cover the cost of artwork, printing and distribution only.

SHOWING OUR
VISITORS WE ARE A

FANTASTIC

FOODIE

DESTINATION
Celebrating the incredible array of
places to eat, drink and local produce
on offer in the Lyn Valley Area.
The new glossy booklet was a great
format to show-off our local eateries in
a more elevated and sophisticated way.
The booklet also featured detailed maps
showing Lynton & Lynmouth and the
greater Lyn Valley Area.
Additionally, articles from local
businesses were added to boost
local provenance and create
interest for our visitors and readers.
Over 5,000 booklets were
distributed around North Devon
& West Somerset. 1,000 were
made available in resort for local
businesses and tourist hotspots.
An additional 250 books were
printed for distribution at the
Visit Exmoor Networking Event.
Let’s make future editions
of this booklet even bigger
and better!

6,250

Booklets
Printed an
d
Distributed

Map Pads to help guide the way …
With the help of funding from the Government’s ‘Welcome Back (from Covid)’
fund we were fortunate to gain funds to print some tear-off Map Pads.
These map pads featured a front side map of Lynton & Lynmouth, with the reverse
offering a zoomed out view of the Lyn Valley, to Blackmoor Gate, Heddon Valley
and Malmsmead. They’re printed on thin, writable paper and can be easily folded.
It also featured sections of our more prominent national walks; South West
Coast Path, Two Moors Way and Coleridge Way, along with our local trails.
They’ve proved invaluable to our local tourism businesses
when helping guide our visitors around the local area.

500
Pads

Printed and
Available for
Local Use

Reaching further.
It’s important that we
consider the greater Lyn
Valley area when producing
our literature and promoting
the area.
This is the primary reason we
also created a larger map on
the reverse showing the greater
area around the Lyn Valley.
Each outlying village has
a business and community
that needs supporting, and
it is vital that we encourage
as many visitors as we can to
go there to enjoy and spend.

PROMOTING

POP-UP EVENTS

Visit Lynton & Lynmouth was delighted to help
promote the Lynton Summer & Winter
‘Pop-up-Night Markets.
The Markets popped up every Wednesday, during
the Summer Holidays, along Queen Street and
proved to be a fantastic success.
They not only provided local businesses with the
opportunity to boost trade and promote
themselves, they provided great entertainment
for our visitors and the local community.

LYNTON & LYNMOUTH

Christmas SHOPPING WEEKEND
This weekend was based on the traditional Lynton-centric ‘Late Night Shopping’
event that used to happen every beginning of December. The pandemic helped
change this event from a crowded evening to a full weekend, that spans both
Lynton & Lynmouth, and engages any business wishing to participate.
The original 2021 weekend was heavily funded by the Government’s ‘Welcome
Back (from Covid)’ fund, and proved a great success. We’re endeavouring to do
the same for 2022, with significantly less budget but just as much enthusiasm.
It is hoped that all participating businesses benefit from an extra flurry of
lucrative trade as the year concludes. More than that - it helps create a magical
and memorable event for locals and visitors alike, helping make Lynton &
Lynmouth a desirable place to visit at any time of year.
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CLIFF RAILWAY SIGNPOSTING
It was pointed out to us that there was
an opportunity to install signage at the
exit of the Cliff Railway on to Lee Road.

With the help of Heidi Baker Signs signs
were installed to help guide Visitors left
or right as they leave the railway.
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The ‘Festive Shopping Trail’ is
ntonandlyn
mouth.com
primarily a competition but also serves
as a fun town guide too. It designed to draw visitors to each
corner of our towns where a retail business dwells, with the chance of winning
some fabulous locally-gifted prizes. It’s another way for us to engage with our
visitors and help create fun, lasting memories of their visit to Lynton & Lynmouth.

Networking Events Let’s talk business
Taking Lynton & Lynmouth on the Road

Keep track of our latest activities

At every available opportunity we attend local
networking events around Devon & Somerset.

This is a dedicated section of the main tourism website.
Here you can find interesting business-related articles,

At these events we share our extensive collection of
Lynton & Lynmouth promotional leaflets, and also leaflets
from local businesses who wish to be promoted.

meeting notes and other information that demonstrates
our ongoing activities.

Many tourism networking events were cancelled due to the
pandemic of 2020-21. Events started off slowly in 2022,
but we’re hoping to attend many more from 2023 onwards.

www.visitlynmouthandlynmouth/business

Visit Exmoor March 2022

Visit Exmoor March 2020

North Devon Marketing
Bureau AGM January 2019

Visit Exmoor March 2018

Visit Exmoor March 2022

North Devon Marketing
Bureau AGM January 2019

Visit Exmoor March 2017

There is also a dedicated business Facebook Group
‘Lyn Valley Business’. This group is open to the wider
business community as a place for initiatives & discussions.

10 Commitments
to our members
1

Promote Tourism for Lynton & Lynmouth
‘Visit Lynton & Lynmouth’ will use every means at its
disposal to help improve the online visibility and appeal
of Lynton & Lynmouth and the surrounding area.

2 Manage the Lynton & Lynmouth Website

Walking & Wellbeing
for everyone

The website is a very modern and appealing
‘place to land’. It’s swift to load, responsive on smart
devices , and is very content-rich with up-to-date info
about Lynton & Lynmouth.
3. Brand custodians of Lynton & Lynmouth

Our mission is to increase
awareness of Lynton & Lynmouth
as a top destination for walking
Welcome everyone to walk and explore
Lynton & Lynmouth and the surrounding area
Maintain and promote our membership
of the Walkers are Welcome initiative
Work towards helping improve the overall
economy of the Lyn Valley, by encouraging
more visitors, for day trips or holidays
Work with other local programs to encourage
an active lifestyle and well-being
We will do this by continuously promoting our
incredible natural assets and landscape, unique
location and the potential for a memorable Exmoor
experience.
“Walkers are Welcome is a nationwide initiative
launched in 2007 to be ‘welcoming to walkers’.
We enable the development of over 100
accredited Towns and Villages members to assist
with their communities’ economic, physical,
health and mental well-being through walking.”
We will use our Walkers are Welcome accreditation to
help gain exposure for Lynton & Lynmouth through our
walking-specific content and dedicated platforms.

lyntonwalks.co.uk or
lynmouthwalks.co.uk
facebook.com/lyntonwalks
instagram.com/lyntonlynmouthwalks/
These platforms will be used to help identify our walking
fan base and provide a walking-focussed environment
for them to enjoy and be inspired by.

#WalkersAreWelcome

Most thriving tourist destinations have a cohesive brand
that is associated with the town. It's a brand that
visitors come to recognise and trust.
4. Promote Lynton & Lynmouth on social media
Social media is an important way to engage with our
Visitors. They love to check-in, tag and share their
experiences on Facebook, Instagram etc. It’s the
perfect organic way to promote Lynton & Lynmouth.
5. Encourage Direct Bookings
Using our web and social media platforms we will strive
to help promote direct bookings and reduce
dependency of online travel agents (OTAs) like
Booking.com, Expedia etc.
6. Encourage day-trippers to visit again
We want to inspire day trippers to visit again and stay
longer by boasting about our exceptional
accommodation, excellent eateries and shops, and
incredible natural attractions.
7. Work with local businesses
Our visitor economy is a major part of Lynton
& Lynmouth’s income. Our trade and non-tourism
businesses benefit directly and indirectly from tourism.
By working together we can continue to make our
towns look appealing for years to come.
8. Work with Councils, Groups & Promoters
Visit Lynton & Lynmouth will work with other groups
like; Lyn Economic Tourism Association (LETA),
Lynmouth Association, Lynton & Lynmouth Town
Council, Visit Exmoor, Exmoor National Park, to develop
initiatives to improve prosperity for Lynton & Lynmouth,
and the surrounding area.
9. Lyn Community Hub
We will promote enriching programs on local arts,
singing, fitness, dancing, reading, needlepoint etc.,
offering visitors or investors a glimpse into an active
and thriving Lyn community.
10. Not for Profit
‘Visit Lynton & Lynmouth’ and LETA are strictly
not-for-profit and operated by local volunteers who
wish to help improve the local economy and ensure it’s
ongoing prosperity. Anyone with a like-mind can get
involved and do their part for the Lyn Valley.

Support local tourism and get in
touch to become a member
business@visitlyntonandlynmouth.com

Membership Packages
Choose one of following membership levels to suit your business, support Visit Lynton & Lynmouth
and help us to promote the Lyn Valley area as a go-to destination.

Regular Business
£50.00 per year

Premium Business
£95.00 per year

Ideal for businesses whose core business activity
serves the retail, tourism and hospitality sectors

Perfect for businesses who want their core business
activity to really stand out and be seen

•

Feature three of your own articles in the 'Be Inspired'
pages of the website

•

Your business will be eligible for a 'Meet the Owners'
article

•

Carousel listing above other listings

•

Listing amongst the top of your respective business
category

•

Feature your own unlimited amount of articles in the
'Be Inspired' or ‘Walking Journal’ pages of the website

•

Lots of high quality images of your property or services

•

Include your business logo

•

Add your own articles to your business profile page

•

300+ word description tailored for SEO

•

•

Direct contact information

Your business will be eligible for a 'Meet the Owners'
article

•

Direct links to your website and booking platform

•

Lots of high quality images of your property or services

•

500+ word description tailored for SEO

•

At-a-glance list of products, facilities and services you
offer

•

Direct contact information

•

Three testimonials or reviews from your customers

•

Direct links to your website, booking platform
and social media

•

Promotion of your special offers

•

•

Post your offers, news and other information on the
Lynton & Lynmouth News group on Facebook

At-a-glance list of products, facilities and services
you offer

•

Six testimonials or reviews from your customers

•

Promotion of your special offers

•

Promotion across our Instagram and Facebook channels

•

Post your offers, news and other information on the
Lynton & Lynmouth News group on Facebook

•

4 Posts per year on the main Lynton & Lynmouth
Facebook Page

Additional Extras
Additional articles on the 'Be Inspired' or ‘Walking Journal’
section of the website - £5.00 per article
Facebook Post on the main 'Lynton & Lynmouth' Facebook
Page - £7.50 per post

The Visit Lynton & Lynmouth Mission
Visit Lynton & Lynmouth is a non-profit venture, funded entirely by your memberships and
contributions from local businesses. All monies received are used to keep the venture operating.
All members of the Visit Lynton & Lynmouth team are volunteers, they are not paid for their efforts.

1

2

3

To attract visitors and
promote Lynton &
Lynmouth, to help drive
increased tourism to
support our local
businesses.

To ensure Visit Lynton
& Lynmouth is a selfsustaining, not-for-profit
tourism organisation that
remains independent and
self-reliant, and continues
to define the brand.

To help generate, grow
or improve trade and
industry prosperity
where possible.

4
To provide and maintain
a consistent brand and
online ‘place to land’ that
inspires and encourages
visitors to Lynton &
Lynmouth, and the
surrounding area.

For more information on getting listed on Visit Lynton & Lynmouth
business@visitlyntonandlynmouth.com

